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Structure of P.G. Diploma in Development Management as per NEP 
 (Total: 44 Credits) 

Course No. Course Title Credits 

  Theory Practical Total 

FIRST SEMESTER 

 Introduction to Development Management 4 0 4 

 Training and Development 2 2 4 

 Communication for Development 2 2 4 

 Practices in rural Development - I 0 2 2 

 Traditional Media for Development 1 3 4 

 Social Entrepreneurship 2 2 4 

                                                                                                                                                                                   Total :  22 

SECOND SEMESTER 

 Development Programmes – Design and Evaluation 2 2 4 

 NGOs and CSR Management 3 1 4 

 Community Health and Recreation Management 1 3 4 

 Practices in rural Development - II 0 4 4 

 Report Writing for Development Projects 1 1 2 

 Research Methods in Extension and Communication 3 1 4 

                                                                                                                                                                                   Total :  22 
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The Maharaja Sayajirao University of 
Baroda, Faculty of Family and 
Community Sciences 
Department of Extension and 
Communication 
 

Academic Year 2026-27 

POST GRADUATE DIPLOMA IN DEVELOPMENT MANAGEMENT: Regular Programme 

Year I 

INTRODUCTION TO 

DEVELOPMENT 

MANAGEMENT 

Credits / Hours per week 

4(4+0) 4 hours 

Theory: 60 Hours 
 

Semester I 

Year of Introduction: 2019 

Year of Syllabus Revision: - 

2026-27 

Maximum Marks / Grade O 

Mode of Transaction Lectures    

Course Outcome (CO)  

CO. 1:  Understand about the concept of management for development 

CO. 2: Sensitization to the need for and importance of extension management  

CO. 3: Understand the Steps in management  

CO. 3: Understand administration and management of Information System      

CO. 4: Understand administration, human resources and its management 

CO.5 understand and apply participatory approaches for effective community engagement in development. 

Unit 

No. 

Topic 

 

Contact 

Hours 

Weightage 

(%) 

 

BT 

Level 

CO 

 

PSO Elements of 

Employability 

(Emp)/ 

Entrepreneur

ship (Ent)/ 

Skill 

Development 

(SD) 

Relevance 

to Local (L)/ 

National (N)/ 

Regional(R)/

Global (G) 

Relation 

to Gender 

(G), 

Environmen

t and 

Sustainabilit

y (ES), 

Human 
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Values 

(HV)and 

Professional 

Ethics (PE) 

I DEVELOPMENT MANAGEMENT          

a. 1.Definition and Origin of the Concept of  

b. Development Management 

i. Development Management Models 

ii. Development Manager (Skills and 

Abilities) 

5 

10% 

1,2 

CO1 

CO2 

CO4 

 Emp/SD 

L/N/RG G/ES/HV/PE 

II FUNCTIONS OF MANAGEMENT 

a. Planning 

i. Importance & Concept of Planning 

ii. Features of a good Plan, types of Plans 

iii. Project Planning & Planning of Project 

Budget 

b.       Organizing: Definition 

i. Staffing, Recruiting Staff, options to 

Limited: Competent staff 

ii. Organizing 

iii. Motivation, types of Incentives, 

Promotion Policies 

c. Directing and Controlling: Definition 

i. Communication Approaches and 

Methods for Directing and 

Controlling,  

ii. Delegation for Directing and 

Controlling, Benefits of Effective 

delegation and Task to delegate 

20 

40% 

1,2,4,5 

CO 2 

CO 3 

CO 4 

 Emp/SD 

L/N/RG G/ES/HV/PE 
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d. Coordination: Need, Techniques and 

Aspects         

III MANAGEMENT INFORMATION SYSTEM 

a. Concept and Definition 

b. Impact of MIS on Organization 

c.  Decision Making Process and MIS 

i. Decision under Certainty 

ii. Decision under Uncertainty 

iii. Decision under Risk 

iv. Simon’s Model of Decision Making 

10 

20% 

1,2 CO 3  Emp/SD 

L/N/RG G/ES/HV/PE 

IV PROBLEMS AND ISSUES OF 

DEVELOPMENT MANAGEMENT  

a. Administrative  

b. Personnel 

c. Services and facilities           

5 

10%  

2,4,5 CO 1, 

CO 3 

CO 4 

 Emp/SD 

L/N/RG G/ES/HV/PE 

V PARTICIPATORY DEVELOPMENT AND 

COMMUNITY ENGAGEMENT 

a. Concept of Participatory 

Development 

i. Meaning and importance of participation 

in development  

ii. Difference between top-down and 

bottom-up approaches  

iii. Role of people’s participation in 

sustainable development 

b. Community Engagement in 

Development 
i. Understanding community needs and 

local context  

20 

20%  

CO1,C

O5 
 Emp/SD 

L/N/RG G/ES/HV/PE 
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ii. Role of community leaders, groups, and 

institutions  

iii. Importance of inclusion (women, youth, 

marginalized groups) 

REFERENCES  

1. Bhatt, A., and Kumar, A. (2008). Management Principles. Oxford University, Oxford 

2. Chandra, S. (2003). Guidelines for NGO Management in India. Kanishka Publishers Distributors, New Delhi 

3. Dessler, G. (2008). Human Resource Management, Prentice Hall of India Pvt Ltd. New Delhi 

4. Dhama O.P. (1991).  Education and Communication for development. Oxford Publication, New Delhi 

5. Gupta, B. (2009). Village Development Project Management,  Mahamaya Publishing House, New Delhi 

6. Kincki, A (2005). Management: A Practical Introduction- 2nd edition. Richard D Irwin Inc. 

7. Sharma, A., and Rajagopal. (1995). Planning for Rural Development Administration. New Delhi: Rawat Publication 

8. Vishnoi, I., and Dubey, V. (2008). Extension Education and Communication. New Delhi: New Age International Ltd. Publisher. 

WEB RESOURCES 

1. FundsforNGO. (n.d.). NGO Management and Organizational Development. Retrieved July 2013, from fundsforngo.org: 
http://www.fundsforngos.org/ngo-management-organizational-development/ 

2. Choudhuri, N. M. (n.d.). Project Management Fundamentals. Retrieved July 2013, from ITC Infotech India Ltd: http://www.giorgiogiussani.it/project-
managemet_EN.pdf 

3. Touwen, A. (2001). Handbook for Projects: Development Management and Fundraising. Retrieved July 2013, from IFUW Special Committee on Project 
Development: http://www.ifuw.org/training/pdf/project-handbook.pdf 

4. PlanningCommission. (2012). Annual Report 2011-12. Retrieved July 2013, from Government of India: 
http://planningcommission.nic.in/reports/genrep/ar_eng1112.pdf 

5. MSG. (2013). Management Study Guide. Retrieved July 2013, from managementstudyguide.com: 
http://www.managementstudyguide.com/management_functions.htm 
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The Maharaja Sayajirao University of 

Baroda 

Faculty of Family and Community 

Sciences 

Department Of   Extension and 

Communication 

Academic Year 2026-27 

POST GRADUATE DIPLOMA IN DEVELOPMENT MANAGEMENT: Regular Programme 

Year I TRAINING & DEVELOPMENT    
 

Credits / Hours per week 

4(2+2) 6 Hours 
Theory-30 

Practical-60 
 

Semester I 

Year of Introduction: 2019 

Year of Syllabus Revision: - 

2026-27 

Maximum Marks / Grade O 

Mode of Transaction Lectures and Practicals   

Course Outcome (CO)  

 CO. 1 Understand about the training.   

 CO 2 Understand about process of developing and designing training programme. 

 CO 3 Learn about different methods of training. 
 CO 4 Understand evaluation of training programmes for development. 

Unit 

No. 

Topic 

 

Contact 

Hours 

Weightage 

(%) 

 

BT 

Level 

CO PSO Elements of 

Employability 

(Emp)/ 

Entrepreneur

ship (Ent)/ 

Skill 

Development 

(SD) 

Relevanc

e to Local 

(L)/ 

National 

(N)/ 

Regional(R

)/Global 

(G) 

Relation to 

Gender (G), 

Environmen

t and 

Sustainabilit

y (ES), 

Human 

Values 

(HV)and 
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Professional 

Ethics (PE) 

I Conceptual framework                   

a. Concept and principles of organisational 

training 

b. and development needs. 

c. Training and Development systems for inter- 

d. personal skills 

Training styles- co-training, RRA, PRA, field 

sessions and instruments 

5 

10% 

1,2 CO 1  Emp/SD 

L/N/RG G/ES/HV/PE 

II Process of Developing and designing Training 

Programme       

a. Skills of an effective trainer 

b. Assessing Training Needs, 

c. Developing content as per Training Needs 

d. Assessment (TNA) 

e. Principles and use of audio-visual aids in 

training; 

f. Developing training aids. 

5 

10% 

1,2 CO2  Emp/SD 

L/N/RG G/ES/HV/PE 

III Training Methodology and Evaluation of 

training 

a. Training Methodology 

i. Overview of training methodologies: logic 

and process of learning, 

ii. Lecture, talk, discussion 

iii. Case-study 

iv. Demonstration 

v. Brain storming 

vi. Counselling, training needs 

vii.  teambuilding 

20 

20% 

2,4,5 
CO3 

 
 Emp/SD 

L/N/RG G/ES/HV/PE 
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viii. Audio-visual techniques 

ix. Concept and principles of evaluation 
 

b. Evaluation of Training 

i. Concept, principles of training evaluation 

ii. Training partnerships 

iii. Training and its views as a feedback 

mechanism 

 PRACTICALS 
60 

60% 
 

CO1,

2,3, 
 

 Emp/SD 
L/N/RG G/ES/HV/PE 

1 Designing training programme for different group of 

the society. 
 

 
      

2 Develop Training Modules for specific Target Groups 

& learning goals 
 

 
      

3 Conducting a training programme for different 

group of society with the use of training methods. 
 

 
      

4 Evaluate ongoing training programme conducted by 

government for skill development. 
 

 
      

 REFERENCES 

1.  Dhama O.P (2010 ) Education and Communication for Development – 2nd Edition, Oxford Publication., New Delhi. 

2.  Dubey V.K. (2008).  Extension Education and Communication,  Age Publication Pvt Ltd Publisher, New Delhi. 

3.  Krala P N. Purohit A. K (et.al) (2008). New Dimensions of Extension Training and Management,  Agrotech Publishing Academy, Udaipur 

4.  Lynton R. L. Pareek U. (2008). Training for Development. Vistaar Publication, New Delhi. 

5.  Prior, John, (1997) Handbook of Training and Development, Jaico pub. Bombay:  

6.  Trevelove, Steve (1995) Handbook of Training and Development, Blackwell: Business 

7.  Janatiram, B. (20070 training and Development, Dreamtech Press, new delhi 

8.  Beebe, mattet and Roach (2003) , Training and Development : Enhancing Communication and Leadership Skills. Pearson Pub., Noida 

9.  Pahuja, y. (2015) training and Development : An Essential Guide for students and Practitioners, Partiridge India Pub. Bloomington. 

10.  Sahu, R. (2009), Training for development, Excel books Pvt. Ltd.  , New Delhi 

11.  Agochiya, D. (2009) Every Trainer’s Handbook, Sage Pub. , New Delhi 

12.  Rishipal (2011) training and Development Methods, Sultanchand Pub. , New delhi 
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The Maharaja Sayajirao University of Baroda 
Faculty of Family and Community Sciences 
Department of   Extension and Communication 

Academic Year 2026-27 

POST GRADUATE DIPLOMA IN DEVELOPMENT MANAGEMENT: Regular Programme 

Year I 
COMMUNICATION FOR 
DEVELOPMENT  

Credits / Hours per week 

4(2+2)6 hours 

Theory-30 

Practical-60 
 

Semester I 
Year of Introduction: 2019 

Year of Syllabus Revision: - 2026-27 
Maximum Marks / Grade O 

Mode of Transaction Lectures and Practicals   

Course Outcome (CO)  

CO 1 Learn concept of development communication, models and special approaches for development communication 

CO 2 Learn about communication approaches for development in urban and rural areas. 

CO 3 Learn about successful experiments using various communication media development sector 

Unit 

No. 

Topic 

 

Contact 

Hours 

Weightag

e 

(%) 

 

BT 

Level 

CO PSO Elem

ents 

of 

Emplo

yabilit

y 

(Emp)

/ 

Entre

prene

urship 

(Ent)/ 

Skill 

Relevan

ce to 

Local 

(L)/ 

National 

(N)/ 

Regional(

R)/Global 

(G) 

Relation 

to Gender 

(G), 

Environmen

t and 

Sustainabilit

y (ES), 

Human 

Values 

(HV)and 

Professional 

Ethics (PE) 
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Devel

opme

nt 

(SD) 

I Development Communication     

a. Concept of Development Communication 

b. The Meaning of Development Communication in Indian 

Context 

c. Paradigm shift in development communication (Mass 

media, IEC, social marketing, BCC, SBCC) 

10 

 

 

10% 
1,3 CO 1,2  

Emp/

SD 

L/N/RG G/ES/HV/PE 

II Development Communication in Development 

Programmes 

a. Learnings from past programmes 

b. ( SITE, KHEDA, JHABUA, E-Chaupal, NCP-1,2 and 3 

etc.) 

c. Recent programmes in Education, Health, Rural 

Development Skill development, E-Governance, 

Agriculture etc. 

10 

 

 

 

20% 
1,2 CO 1,3  

Emp/

SD 

L/N/RG G/ES/HV/PE 

III Development Communication-A Crucial Component 

Development Programmes 

a. Role of Development Communicator 

b. Planning of Development Communication 

c. Types of Development Communication media and 

Approaches (Print, graphic, electronic, new media and 

technology, folk)  

d. Challenges in Development Communication 

e. Role of Development Communicator 

10 

 

 

 

 

20% 1,3 CO 1,2  
Emp/

SD 

L/N/RG G/ES/HV/PE 
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PRACTICALS: 
60 

50% 3,4,5,

6 
CO 3  

Emp

/SD 

L/N/RG G/ES/HV/PE 

 1. Compiling and presenting communication 
strategies/media used under successful development 
programmes. 

2. Preparation of Communication strategies (packages) 
for Development programme/outreach programmes 

3. Organising implementation of Development 
Communication strategies under outreach programmes 

 

10 

 

 

20 

 

20 

      

REFERENCES  

1. “Behaviour Change Communication (BCC) for HIV/AIDS: a STRATIGIC FRAMEWORK: (PDF). FAMILY HEALTH INETRNATIONAL (FHI). SEPTEMBER 2002  http:// 

www.hivpolicy.org/Library/HPP000533.PDF 

2. “Behaviour Change Communication -MEASURE Evaluation”, https://www.measureevluation.org/prh/rh/service-delivery/bcc 

3. “Communication / behaviour tools” (PDF) Entertainment – Education. United Nations Population Fuds 1: 1-6 January 2002. 
http://www.sbccimplmentaionkits.org/demandrmnch/wp-content/uploads/2014/02/Programme-Brief-Entertainment-Education .pdf 

4. Joshi, U. (2001). Understanding Development Communications, New Delhi: Dominant Publication. 

5. Melkote, S. R. and Steeves, H. L. (2001) Communication for Development in the Third World: Theory and Practice for Empowerment, 2nd Edition. London: 
Sage Publication 

6. Meritt, Rowena; Truss Aiden; Hopwood, Toby (17 March 2011). “Social Marketing can help achieve sustainable behaviour change”. The Guardian 

https://www.theguardian.com/sustaibale-business/blog/social-marketing-bevaiour-change 

7. Modi, B. (1991). Designing Messages for Development, New Delhi: SAGE Publication. 

8. Nair K.S. and White S.A.( 1993) :  Perspectives on Development Communication. New Delhi: SAGE Publication 

9. Nair R. (1993). Perspective in Developmental Communication, New Delhi: SAGE Publication. 

10. Narula U. (2007). Development Communication: Theory and Practice. HarAnand Publications. 

11. Patil, D. A., Dhere, A. M., and Pawar, C. B. (2010). Communication and Development in India, A Sociological Perspective. New Delhi: Rajat Publication 

12. Prasad K. (2009). Communication for Development- Reinventing Theory and Action. Vol. I. B.R. Publishing Corporation 

13. Rachel Davis, Rona Campbell, Zoë Hildon ,Lorna Hoobs & Susan Michie (2015) Theories OF Behaviour and behaviour change across the social and behavioural 
sciences: a scoping review , Health Psychology Review , 9:3 , 323-344, DOI: 10.1080?17437199.2014.941722,         

https://doi.org/10.1080/17437199.2014.941722 

14. Rayadu C.S. (1993). Media and Communication on Management, Bombay: Himalaya Publication 

http://www.hivpolicy.org/Library/HPP000533.PDF
https://www.measureevluation.org/prh/rh/service-delivery/bcc
http://www.sbccimplmentaionkits.org/demandrmnch/wp-content/uploads/2014/02/Programme-Brief-Entertainment-Education%20.pdf
https://www.theguardian.com/sustaibale-business/blog/social-marketing-bevaiour-change
https://doi.org/10.1080/17437199.2014.941722


13 
 

15. Roy G.L.(1996). Extension Communication and Management. Calcutta: Naya Prakashan,. 

16. Shah A. and Joshi U. (1992). Puppetry and Folk dramas for Non-formal education, New Delhi: Sterling Publication 

17. “Strategic Communication -FOR BEHAVIOUR and Social Change in South Asia’ -working paper by united nations’ children fund  
https://www.k4health.org/tookkits/fpsucess/streteic-communication-behaviour-and -social-change-south-ASIA 

 

18. Theories and models of behaviour change,               
https://www.forestty.gov.uk/pdf.behaviour_review.pdf$FILE/behaviourreview_review_theory.pdf 

19. Theories and models of behaviour change.  
https://www.ncongo.iNFO/WP-conet/ uploads/2011/05/ theories- and-models-of behaviour-change.pdf. 

20. Theory of social marketing, in Communication theory, All about Theories for communication,  
https://www.communicationtgheory.org/socail-marketing-theory/ 

21. Tools for behaviour change Communication,   
https://www.k4helath.org/sites/default/files/BCCTOOL.pdf 

22. Woods n, Lisa (2006) Behaviour Change Communication in Emergencies: A toolkit (PDF) Nepal: United Nations Children’s Fund p. 246 ISNB 999466-896-1-4, 

https://www.uniecf.orf/cbcs/files/BSS Emergencies full.pdf 

 

 

 

 

 

 

 

 

 

 

https://www.k4health.org/tookkits/fpsucess/streteic-communication-behaviour-and
https://www.forestty.gov.uk/pdf.behaviour_review.pdf$FILE/behaviourreview_review_theory.pdf
https://www.ncongo.info/WP-conet/
https://www.communicationtgheory.org/socail-marketing-theory/
https://www.k4helath.org/sites/default/files/BCCTOOL.pdf
https://www.uniecf.orf/cbcs/files/BSS%20Emergencies%20full.pdf
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 The Maharaja Sayajirao University of  Baroda 
Faculty Of Family and Community Sciences 
Department Of   Extension and Communication 

 

Academic Year 2026-27 

POST GRADUATE DIPLOMA IN DEVELOPMENT MANAGEMENT: Regular Programme 
Credits / Hours per 

week 

2 cr (0+2) 

(4 hours) 

60 Hours 

Year I 
PRACTICES IN RURAL DEVELOPMENT- I Maximum Marks / Grade 

O 

 

Semester I 
Year of Introduction: 2019 

Year of Syllabus Revision: - 2026-27 

  

Mode of 

Transaction 

Lectures and Practicals   

Course Outcome (CO)  

CO 1 : Learn the  existing village conditions and  problems. 

CO.2 : Learn to plan programmes for solving the selected problems of the  village  

CO.3 : Learn to organize camp in the village to study  village life and its Problems. 

CO.4 : Learn to evaluate the programmes conducted in the village to see its impact. 

CO.5 : Learn  to collaborate with various organisations working for development  of the village 

Unit 

No. 

PRACTICALS 

 

Contact Hours  Weight

age 

(%) 

BT 

Level 

CO PSO Elements of 

Employability 

(Emp)/ 

Entrepreneurship 

(Ent)/ Skill 

Development 

(SD) 

Relevan

ce to 

Local (L)/ 

National 

(N)/ 

Regional(

R)/Global 

(G) 

Relation to 

Gender (G), 

Environment 

and 

Sustainability 

(ES), Human 

Values 

(HV)and 

Professional 

Ethics (PE) 
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I.  a. Identify groups and 
define them in Terms of 
their Characteristics 

i. Women 
ii. Youth 
iii. Children 
iv. General Public  
b. Identify Target Groups 

Areas of Work on the 
Basis of       

i. Their interest 
ii. Their ability 
iii. Subject matter know – 

how 
iv. Language proficiency 

20 30% 

2,3,4 
CO 1 

CO 3 
 Emp/SD 

L/N/RG G/ES/HV/PE 
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II.  a. Identify And Acquaint 
Themselves with The 
Institutions/Organizat
ions/Agencies Working 
for Rural 
Development, Namely, 

i. Government 
ii. Non-Government/Semi-

Government  
iii. Voluntary 

b. Identify and apply 
approaches/methods/ 
Materials  for 
promotion of project    
such as      

i. Approaches -  Individual, 
Group, Mass problem 
solving system analysis, 
Quality  Circle. 

 
ii. Methods  - Teacher 

centred, people centred, 

Materials, Written, Audio-

visual.                    

20 40% 

2,3,4,5 

3 

CO5 

CO 4 

CO 5 

CO 6 

 
Emp/SD 

 

L/N/RG G/ES/HV/PE 

 

III.  Reporting implications of 
programme carried out in 
terms of                              
a. Target achieved 
b. Expenditure incurred 
c. Gain in terms of physical 
assets 
d. Gain in terms of 
observable behavioural change 
e. Gain in terms of income 

20 30% 

5 CO  4  Emp/SD 

L/N/RG G/ES/HV/PE 
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f. Training needs for 
particular group. 
g. Learning experiences will 
be in terms of participation, 
observation, talks, discussion 
and field visits, demonstration 
and workshops. Evaluation will 
be done on the basis of three 
reports on programmes 
undertaken and one report of 
village stay.  

REFERENCES 

1 Dhama O.P. : (1991 )Education & Communication for Development, Oxford Publication, New Delhi  

Chaubey B.K. (1979) A handbook of Education Extension Jyotiprakashan Allahabad. 

Singh R. (1987) Textbook of Extension Education, Sahitya Kala Prakashan, Ludhiana. 

Supe S.V. : (1982) Introduction to Extension Education, Oxford pub. New Delhi. 

Ray G.L. ; (1991) Extension  Communication & Management. NayaPrakashan, Culcutta. 

Waghmare, S.K. (1989) Exploring of Extension Excellence, Multi Tech. Pub. Co. Bombay. 

2 

3 

4 

5 

6 
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The Maharaja Sayajirao University Of  Baroda 
Faculty Of Family And Community Sciences 
Department Of   Extension And 
Communication 

Academic Year 2026-27 

POST GRADUATE DIPLOMA IN DEVELOPMENT MANAGEMENT: Regular Programme 

Year I 

TRADITIONAL MEDIA FOR 

DEVELOPMENT 

 

Credits / Hours per week 
4 cr (1+3) 

(7 hours) 

Semester I Year of Introduction: 2019 

Year of Syllabus Revision: - 2026-27 
Maximum Marks / Grade O 

Mode of Transaction Lectures and Practicals   

Course Outcome (CO)  

CO. 1   Understand the significance of traditional media in development 
CO.2    Understand various types of traditional media 
CO.3   Develop skills related to message development for traditional media 
CO.4   Develop skills in preparing, selecting and using traditional media for development communication 

Unit 

No. 

Topic 

 

Contact 

Hours 

Weighta

ge 

(%) 

 

BT 

Level 

CO PSO Element

s of 

Employa

bility 

(Emp)/ 

Entrepre

neurship 

(Ent)/ 

Skill 

Develop

ment 

(SD) 

Relevan

ce to 

Local 

(L)/ 

National 

(N)/ 

Regional(

R)/Global 

(G) 

Relation 

to Gender 

(G), 

Environme

nt and 

Sustainabil

ity (ES), 

Human 

Values 

(HV)and 

Profession

al Ethics 

(PE) 
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I. 1 FOLK MEDIA IN  DEVELOPMENTAL 

COMMUNICATION 

a) Significance of folk media in developmental  
context. 

b) Contribution of folk music, folk dances and  
folk dramas for developmental society. 

10 

 

10% 

1,2 CO 1 PSO 2 Emp/SD 

L/N/RG G/ES/HV/P

E 

II. 2 VARIOUS TYPES OF FOLK MEDIA 

a) Folk Music - The concept of folk music,   
       the cultural, physical intellectual,     
       emotional, moral and spiritual value of music. 

b) Folk Dance - Various forms of folk dances and 
their educational value. 

c) Folk Paintings-Various types 
d) Folk theater  

i. Street theater - meaning, preparation, its 
performance, its educational value,  

             evaluation of street plays 
ii. Puppets - types, stages, accessories, storage, 

performance, educational values 
iii. Popular Indian Folk theater - 

                     Bhavai - Gujarat 
                     Lavani -  Maharastra 
                     Nautanki – Northan India 

20 

 

 

 

 

 

20% 

1,2,3,4,5 

CO 1 

CO 2 

CO 3 

PSO 2 Emp/SD 

L/N/RG G/ES/HV/P

E 

III. 3 MESSAGE DEVELOPMENT FOR FOLK MEDIA 

a) Developing messages for folk media 
 Nature 

i. Steps in developing messages 
ii. Limitations of developing messages 

b) Integrating of the existing messages of the  
       community with the developmental  
        messages 

10 

 

 

 

10% 

 

 

 

2,3,4 

 

CO 3 
PSO 2 Emp/SD 

L/N/RG G/ES/HV/P

E 
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c) Media blending - concept and its importance in 
        the use of folk media. 

 PRACTICALS 
65% 

65 
3,4,5,6 

CO 3 

CO 4 
PSO 6 Emp/SD 

L/N/RG G/ES/HV/P

E 

1 Identify few folk forms of different religions of India with 
its content, context and origin, with the specific cultural 
background. 

 
 

      

2 Select any contemporary issue and write a script based 
on a selected folk format and enact it. 

        

3 Record like folk forms 
     -  Nautanki 
     -  Bhavai 
     -  Lavani etc. 

 

 

      

4 Prepare puppets and plan performance using it in the 
form of puppet show.   

        

 

REFERENCES  

1. Chaturvedi N.,(2007) Encyclopedia of Indian Dances , Anmol Publication Pvt. Ltd, New Delhi – 110002 

2. Dahama O., Bhatnagar O. (2012), Education and Communication for Development (Second Edition) Oxford and IBH Publishing Co. Pvt. Ltd, 
New Delhi. 

3. Jain, R. (1993): Mass Media and Rural Development, Vol. II, New Delhi, Manak Publication. Pvt. Ltd. 

4. Joshi U. (2001), Text book of Mass Communication and Media Anmol Publication Pvt.  Ltd, New Delhi – 110002 

5. Joshi U, Pandya R. and Mathu A. (2010) Role Media and Communal Harmony, Vedams ebook, New Delhi 1100088 

6. Kaur B. (1993); Potentiality of communicating home improvement messages through traditional media, M.Sc. dissertation, Haryana 
Agricultural University, Hissar. 

7. Kumar K. (2012),, Mass Communication in India Jaico Publishing House, Mumbai – 400001. 

8. Mishra M.K. (1990):  Role of Traditional Media Today. Folklore March  

9. Mody Bella (1991):  Designing Messages for Developmental Communication, New Delhi, Sage Pub. 

10. Mehta U. (2011), Tribal Dances of India Cyber Tech Publication, New Delhi – 110002. 

11. Roy G.L. (1991):  Extension Communication Management, Calcutta, Nayaprakash 

12. Royal G.L(1991),., Extension Communication Manager Naya Prakash, Calcutta. 
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13. Shah A. & Joshi U. (1992): Puppetry & Folk drama for Non-formal education. Sterling Publishing Pvt. Ltd. New Delhi. 

14. Sakakibara K. (1992),, Dances of Asia Abhishek Publication, Chandigarh.  

15. Shah A., Joshi U. (1992),, Puppetry and folk drama for Non formal Education startling Publishing pvt. Ltd, New Delhi. 

You tube Links 

 https://www.youtube.com/watch?v=5y7muLkAy20 

 https://www.youtube.com/watch?v=9eIzUBBr15U 

 https://www.youtube.com/watch?v=eBm70TNvKfI 

 https://www.youtube.com/watch?v=bXFPWZSIOs0 

 https://www.youtube.com/watch?v=lwwyz50oumU 

 https://www.youtube.com/watch?v=3bGmBfYGbvo 

 https://www.youtube.com/watch?v=De8-_akr2Gw  

 https://www.youtube.com/watch?v=zXuY77JgBWM 

 https://www.youtube.com/watch?v=IBhRsVP5Gyk 

 

 https://www.youtube.com/watch?v=u1mMzjP7MQk 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

 

https://www.youtube.com/watch?v=5y7muLkAy20
https://www.youtube.com/watch?v=9eIzUBBr15U
https://www.youtube.com/watch?v=eBm70TNvKfI
https://www.youtube.com/watch?v=bXFPWZSIOs0
https://www.youtube.com/watch?v=3bGmBfYGbvo
https://www.youtube.com/watch?v=De8-_akr2Gw
https://www.youtube.com/watch?v=zXuY77JgBWM
https://www.youtube.com/watch?v=IBhRsVP5Gyk
https://www.youtube.com/watch?v=u1mMzjP7MQk


22 
 

 

 

 

The Maharaja Sayajirao University Of  
Baroda 
Faculty Of Family And Community 
Sciences 
Department Of   Extension And 
Communication 
 

Academic Year 2026-27 

 

POST GRADUATE DIPLOMA IN DEVELOPMENT MANAGEMENT: Regular Programme  

Year I SOCIAL ENTREPRENEURSHIP    
 

Credits / Hours per week 
4 cr (2+2) 

5 Hours 

 

Semeste

r 
II 

Year of Introduction: 2019 

Year of Syllabus Revision: - 2026-

27 

Maximum Marks / Grade 100 

 

Mode of 

Transaction 
Lectures, Tutorials and Practicals   

 

Course Outcome (CO)  
CO.1 Understand about meaning of Social Entrepreneurship and  
         competencies required for Social Entrepreneurship 
CO 2 Understand the implementation process of Social Enterprises 
CO.3 Develop management skills for Social Entrepreneurship  Management 
CO. 4 Learn about taking up Social Entrepreneurship project in future 
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Unit 

No. 

Topic 

 

Contact 

Hours 

Weight

age 

(%) 

 

BT 

Le

vel 

CO PSO Elements of 

Employability 

(Emp)/ 

Entrepreneurship 

(Ent)/ Skill 

Development 

(SD) 

Relevan

ce to 

Local (L)/ 

National 

(N)/ 

Regional(

R)/Global 

(G) 

Relation 

to Gender 

(G), 

Environmen

t and 

Sustainabilit

y (ES), 

Human 

Values 

(HV)and 

Professional 

Ethics (PE) 

 

1 Social Entrepreneurship- Conceptual 
Analysis 

a. Meaning, nature and significance of 
social entrepreneurship.  

b. Developing social entrepreneurial 
competencies 

c. Factors affecting Social entrepreneur ‘s 
role. 

5.4 

 

 

 

10 1,2 
CO 

1 
PSO 11    

 

 2 Identification   of Social Entrepreneurship 
Ventures    

a. Identification of Social entrepreneurship 
ventures  

b. Challenges of Social Entrepreneurship  
c. National & State level Agencies in 

Entrepreneurship Development 
5.4 

 

 

 

10 

3,4 
CO 

2 
PSO 11    
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3 Project Formulation for Social Enterprise   

a. Meaning of Project  

b. Define the types of Projects 

c. Market Survey  

d. Identification of Project Area  

e. Generation of project idea,  

f. Exploring Sources of project,  

g. Screening and Scrutinizing the options  

h. Process of Project formulation 

i. Drafting a business plan 

5.4 

 

 

 

 

20 

3,4

,6 

CO 

3 

CO 

4 

PSO 11    

 

 PRACTICALS  
10.8 

60 
 

CO 

3 

CO 

4 

PSO 12    
 

 1. Visits to agencies involved in development 
of entrepreneurship  

 

     

 

 2. Visit to one or two units related to trade/ 
social entrepreneurship 

 
 3,4

,5 

 

    
 

 3. Presentation of case studies of successful 
women entrepreneurship   

 
4,5     

 

 4. Developing Proposal for Social Enterprise         

 

 REFERENCES 

 1. Desai.V,(2011)  Dynamics of entrepreneurial development & management, Mumbai, Himalaya publishing house. 

 2. Gupta.C.B & Sreenivasan N.P,(2007),  Entrepreneurship Development in India, new delhi, Sultan Chand. 

 3. Jain, N.K & Varshney.R.L, (2009) Entrepreneurship Development-RBSA publications, Jaipur. 

 4. Khanka .S.S., (2009) Entrepreneurial development, S Chand & Co Ltd., Ram Nagar, New Delhi 

 5. Mathew j. ( 1999)  :  Entrepreneurship theory at the crosswords, Wheeler Pub., New Delhi. 
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 6. Foss, N.J.; Saebi, T. (2017) Fifteen years of research on business model innovation: How far have we come, and where should we go? Journal of management, 2017, 43, 

200–227 

 7. Hockerts, K. (2017), Determinants of social entrepreneurial intentions. Entrep. Theory Pract., 41, 105–130 
 

 8. Lubberink, R.; Blok, V.; Van Ophem, J.; Omta, O.(2017)  Lessons for responsible innovation in the business context: A systematic literature review of responsible, social and 
sustainable innovation practices. Sustainability 2017, 9, 721. 
  

 9. Porter, M. E., & Kramer, M. R. (2011) Creating Shared Value. Harvard Business Review, Jan-Feb: 62-77. 
 

 10. Rawhouser, H.; Cummings, M.; Newbert, S.L. (2019) Social impact measurement: Current approaches and future directions for social entrepreneurship research. Entrep. 
Theory Pract. 2019, 43, 82–115. 
 

 11. Short, J. C., Moss, T. W., & Lumpkin, G. T. (2009) Research in Social Entrepreneurship: Past Contributions and Future Opportunities. Strategic Entrepreneurship Journal, 
3: 161-194. 
 

 12. Stevens, R.; Moray, N.; Bruneel, J. (2015) The social and economic mission of social enterprises: Dimensions, measurement, validation, and relation. Entrep. Theory Pract. 
2015, 39, 1051–1082. 
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SEMSTER-II 
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NAAC Accredited “A+”Grade 
Faculty of Family and Community 
Sciences 

The Maharaja Sayajirao University of 
Baroda 

Academic Year 2026-27 

Post Graduate Diploma in Development Management – Level 6 

Year I 
Development Programme 

- Design and Evaluation 
Credits / Hours per week 

4 (2+2) / 6 hours/week 
Theory: 30 Hrs Practical: 60 Hrs 

Semester II 
Year of Introduction: 2019 

Year of Syllabus Revision: - 

2026-27 

Maximum Marks / Grade O 

Mode of Transaction 
Lectures, Tutorials and 

Practicals 
  

Course Outcome (CO)  

CO1: To develop understanding regarding the process of programme planning in extension. 
CO2: To develop ability in planning extension Programmes. 
CO3:  To develop understanding regarding the principles and procedures involved in programme planning, implementation and evaluation 

Unit 

No. 

Topic 

 

Contact 

Hours 

Weightag

e 

(%) 

BT 

Level 

CO PSO  (Emp)/ 

(Ent)/ 

(SD) 

(L)/ (N)/ 

(R)/ (G) 

(G), (ES), (HV) 

(PE) 

I  Programme Planning  

a. Meaning and importance of programme 
planning in extension. 

b. Principles of programme planning: 
Programme development cycle and its 
components. 

c. Programme projection: Difference between  

 

10 

 

15 

 

1,2 

 

1 
 

Emp., 

SD 
L,N, R,G G.HV,PE 
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d. Programme projection and planning: 
Identifying felt needs of people, collection of 
base line data 

II   Plan of Work 
a. Meaning, Importance, Components of a plan 

of work,  
b. Developing Plan of Work  

i. Factors to be considered in preparing the 
plan work 

ii. Pre-requisite for developing plan,  
iii. Guidelines for Developing a written 

annual plan 
iv. Criteria for judging the plan of work.  
v. Resources for the programme planning: 

vi. Meaning of resource, 
vii. Types of resources,  

viii. Identification and appraisal of resources,  
ix. Resource mapping, 
x. Computer application for programme 

planning 

 

10 

 

20 
 

2,3,4 

 

2 
 

Emp., 

SD 
L,N, R,G G.HV,PE 

III Programme Implementation and 
Evaluation  
a. Aspects of Execution, Factors responsible 

for the successful conduct of a 
programme. 

b. Role of officials and non-officials in 
Programme Implementation 

c. Linkages with other agencies. Problems in 
implementation 

d. Meaning and purpose of evaluation, types of 
evaluation, self-evaluation and external 
evaluation, criteria for evaluation  

e. Phases of evaluation, tools of evaluation, 
observation sheet, interview schedule, 
rating scale and checklist.  

 

10 

 

15 

 
3,4 

 

 

3 
 

Emp., 

SD 
L,N, R,G G.HV,PE 
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f. Follow-up:Need for follow-up, methods for 
follow-up, correspondence, spot visit, 
meetings 

 Practicals 
60 50 

2,3,4,
5,6 

3  
Emp., 

SD 
L,N, R,G G.HV,PE 

 1. Assessing needs and problems of a target 
group in a community 

2. Studying the role of functionaries in planning 
programme. 

3. Selection of a problem of the rural 
community requiring intervention. 

4. Development of a plan of action for the 
problem identified. 

5. Conducting the planned programme. 
Evaluation and reporting 

        

 REFERENCES  

1. Sharma,FL, Shri Ram, (2013)Extension Teaching Methods, Agrotech Publishing Company, Udaipur  

2. Dangi, KL And Santhosh Devi Samota, (2013) Agrotech Publishing Academy, Udaipur  

3. Mikkelsen, Britha,(2002), Methods For Development Work And Research.New Delhi:Sage Publications  

4. Dale R, (2004) Evaluating Development Programmes And Projects.New Delhi: Sage Publications  

5. Reddy,A(1998) Extension Education,Sree Lakshmi Press,Bapatala  

6. Gopal Lal Jain,(1997) Rural Development,Mangaldeep Publications,Jaipur  

7. Misganaw, Seraw,(2011) Extension Programme Planning And Evaluation.LAP Lambert Academic Publishing, Germany 

8. James, C., Mcdavid, Irene Huse, Laura R.L. , Hawthorn (2006) Programme Evaluation And Performance Measurement : An Introduction 
To Practice , Sage Pub., New Delhi 

9. Mertens, D. And Wilson, A. (2012) Programe Evaluation : Theory And Practice, Guilford Press, New York. 

10. Fink, A. (2014) Evaluation Fundamentals, Sage Pub., New Delhi 

11. Donaldson, J. (2014) Extension Programme Planning, Evaluation And Accountability. Tennessee State University, United States. 
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NAAC Accredited “A+”Grade 
Faculty of Family and Community 
Sciences 

The Maharaja Sayajirao University of Baroda 

Academic Year 2026-27 

Post Graduate Diploma in Development Management – Level 6 

Year I NGOs and CSR Management 

 
Credits / Hours per week 

4 (3+1) / 5 hours/week 
Theory: 45 Hrs Practical: 30 Hrs 

Semester II Year of Introduction: 2019 

Year of Syllabus Revision: 2026-27 
Maximum Marks / Grade O 

Mode of Transaction Lectures, and Practicals   

 

Course Outcome (CO)  

 CO 1 Understanding the concept of Non-Governmental Organizations & Corporate Social Responsibility 

 CO 2 Understanding the procedure of starting a Non-Governmental Organizations   

 CO 3 Understanding Non-Governmental Organizations & Corporate Social Responsibility Management  

 CO 4 Understanding the growth of Corporate Social Responsibility and Govt. initiatives in promoting CSRs 

 CO  5 Understanding the problems of Non-Governmental Organizations   

Unit 

No. 

Topic 

 

Contac

t 

Hours 

Weightag

e 

(%) 

BT 

Level 

CO PSO  (Emp)/ 

(Ent)/ 

(SD) 

(L)/ (N)/ 

(R)/ (G) 

(G), 

(ES), 

(HV) 

(PE) 

I a. Concept of NGO and CSR  

i. Meaning of NGO, GO & CSR 

ii. Difference between Government Organizations 

and NGO 

iii. Characteristics of good NGO  

 

15 

 

30 1,2 1,2  Emp L,N, R,G 
G.HV,P

E 
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iv. Structure of NGO 

v. Functions of NGO  

vi. Advantages of NGO.  

vii. Contributions of NGO in the Development 

viii. Growth of CSR- historical & contemporary 

perspective 

ix. CSR activities – nature, type impact on 
development programmes 

x. Government initiatives in promoting CSR 
xi. CSR : Programmes & Initiatives – national & 

international 

II Starting of NGO 

a. Steps for starting NGO 
b. Registration of NGO 
c. Selection of Personnel 
d. Training of Personnel 
e. Proposal writing under NGO  
f. Identifying Funding agencies 
g. Resource Mobilization 

h. Planning, Implementation and Evaluation  

strategy under NGO 

i. Documentation 

j. PR in NGO  

 

10 

 

15 

 

2,3,4 

 

2 
 Emp L,N, R,G 

G.HV,P

E 

III  NGO & CSR Management 

a. Organizational types and structures 

b. Managing people and teams in NGOs and CSR 

c. NGO principles and values 

d. Government initiatives in promoting CSR 

 

10 

 

15 

 

2,3,4,

5 

 

3, 4 
 Emp L,N, R,G 

 

G.HV,P

E 

IV Problems of NGO in Relation to Following 

Aspects 

a. Training 

 

10 

 

10 

 

1,2 

 

5 
 Emp L,N, R,G 

G.HV,P

E 
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b. Recruitment 

c. Funding 

d. Resource Mobilization 

e. Documentation 

 PRACTICALS 

a. Visit of Local NGO, CSR Units and preparing 
reports 

b. Studying the Annual report of NGOs & CSR 
c. Studying the ongoing Activities of NGOs & CSR 
d. Conducting development activities in 

collaboration with NGO/CSR 

30 30 
2,3,4,

5,6 
3, 4  Emp L,N, R,G 

G.HV,P

E 

REFERENCES 

1. A. Abraha, (2003). Formation and Management of NGOs. Third Edition, Published by Universal Law Publishing Co. Pvt Ltd., New Delhi. 

2. Agarwal,S.(2008).Corporate social responsibility in India. Sage Publications. California. 

3. Ahmad,S.,Gupta, A., Katna,A., Shukla,S.& Venkateshwaran, S.(2013).Handbook on corporate social responsibility in India. PWC. 

Gurgaon. 

4. Argenti, P.A. (2005). Corporate communication. McGraw- Hill, New York. 

5. D. Lewis, (2001). Management of Non -governmental development organization .Second Edition, Published by Routledge,  New York. 

6. Kumar,R.& Goel,S.L.( 2005). Administration and management of NGOs: Text and case studies. Deep and Deep Publications, New Delhi.  

ISBN-13: 978-8176296014 

7. Lumde, N.(2018). Corporate Social Responsibility in India: A practitioner’s perspective. Published by Notion Press. 

8. Pahad, A., Sidhpura, M. & Jhala (2016). CSR & development communication- An analysis, Mangalam Pub., Delhi, Inda 

9. Pahad ,A., Sidhpura M. & Shah (2016) NGO & development. Mangalam Pub., Delhi, India 

10. Pamecha,V.(2009). How to start a new NGO of your own. Jain Book Depot, New Delhi.  

11. Reddy,V.& Dheeraja, C.(2016). Six essential steps in implementing CSR. Studera Press New Delhi. 

12. Reddy,S.(2018). How to start an NGO in India: Problems and perspectives. Raj Publicatins, Delhi. 

13.  S. Chandra, (2003). Guidelines for NGO management in India. Published by Kanishka Distributors, New Delhi 

14. Srivastava, S. (2018). A practical approachto NGO management. Createspace Indepndent Publishing service, California. 
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NAAC Accredited “A+”Grade 
Faculty of Family and Community 
Sciences 

The Maharaja Sayajirao University of Baroda 

Academic Year 2026-27 

Post Graduate Diploma in Development Management – Level 6 

Year I 
Community Health and 

Recreation Management 
Credits / Hours per week 

4 (1+3) / 7 hours/week 
Theory: 15 Hrs Practical: 90 Hrs 

Semester II 
Year of Introduction: 2019 

Year of Syllabus Revision: 2026-27 
Maximum Marks / Grade O 

Mode of Transaction Lectures, and Practicals    

Course Outcome (CO)  

CO. 1  Comprehending  the meaning and concept of community health 

CO. 2  Understanding the concept of Recreation and Agencies providing recreation 

CO. 3 Understanding  the health and recreational needs and problems of the community 

CO. 4 Comprehend the health care services and their management 

CO. 5 Developing ability in planning and designing messages and strategies for health and recreational programmes 

Unit 

No. 

Topic 

 

Contac

t 

Hours 

Weig

htage 

(%) 

BT 

Level 

CO PSO  (Emp)/ 

(Ent)/ (SD) 

(L)/ (N)/ 

(R)/ (G) 

(G), (ES), 

(HV) (PE) 

I Community Health and Development Indices   

a. Concepts in community health 
i. Definition of health 
ii. Definition of  positive health 
iii. Factors affecting health  
iv. Health needs and problems  

b. Health Indices in community health 

10 

 

10 

 

 

1,2,4 1, 3  Emp, SD L,N, R,G G.HV,PE 
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i. Fertility indicators, demographic indicators, sex 

indicators  

ii. Human development Index 

iii. Reproductive health Index 

 

II Health Care Services and Their Management  

a. Health administrative setup at different levels 

b. National and International Health agencies 

c. Health programmes for various age groups 

5 

 

10 

 

2,3,4,

5 

 

4 
 Emp, SD L,N, R,G G.HV,PE 

III  Community Recreation   

a. Meaning and Concept of recreation 

b. Aims and Need of recreation 

c. Functions and Characteristics of recreation 

d. Agencies providing recreation at local level, state 

level and national level 

e. Criteria for planning recreation  

f. Problems in planning recreational activities 

15 
 

10 

1,2,3,

4 

2, 3 

 
 Emp, SD L,N, R,G G.HV,PE 

 Practicals 

a. Referring articles regarding health programmes 

and recreational activities. 

b. Observing and recording health practices and 

services of a community. 

c. Visit of NGOs to get oriented with the various 

needs of recreational activities that they conduct 

with various groups of people and preparation of 

report . 

d. Preparation of materials for recreational activities 

e. Planning and conducting health and recreational 

programme in a community for different groups 

90 70 
2,3,4,

5,6 

3, 4, 

5 
 Emp, SD L,N, R,G G.HV,PE 
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f. Planning and Coordinating recreational activities 

with NGOs 

g. Planning and Coordinating recreational activities 

with Old age homes 

h. Planning and Coordinating recreational activities 

with clubs and mahila mandals 

i. Arranging exhibitions on various health aspects 

REFFERENCES 

1. Dubey V. & Bishnoi I,(2008). Extension Education & Communication. New Age International Pub., New Delhi 

2. Edginton C., Lankford S., Dieser R. , Kowalski C. (2017).Community Panks 7 Recreation : An Introduction, Sagamore Venture.  

3. Kaur & Sahota(2012). Community Health Problems and Primary Health Care. Lotus publishers.ISBN-13-978-9380855974 

4. Lal,S.(2016). Public Health Management-Principle and Practice. CBS Publishers & Distributers Pvt. Ltd.New Delhi. 

5. Manelkar R.K., ( 1997). A textbook of community health for Nurses, Vora Medical Pub., Mumbai 

6. Palanitharai G., (2000). Contemporary issues in development dynamics, Kanishka Pub., New Delhi 

7. Park J.E. ,( 2000) . A textbook of preventive and social  medicine - A community  health.  Jabalpur. 

8. Perk K.,( 2000) .Essentials of community Health Nursing, Jaipur 

9. Torkildsen.G. (2005). Leisure and Recreation Management Psychology Press ltd. 
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NAAC Accredited “A+”Grade 
Faculty of Family and Community Sciences 

The Maharaja Sayajirao University of Baroda 

Academic Year 2026-27 

Post Graduate Diploma in Development Management – Level 6 

Year I Practices in Rural Development - II Credits / Hours per week 
4 (0+4) / 8 hours/week 

Practical:120 Hrs 

Semester II 
Year of Introduction: 2019 

Year of Syllabus Revision: - 2026-27 
Maximum Marks / Grade O 

Mode of Transaction Placements in NGOs /GOs / CSRs   

 

Course Outcome (CO)  

CO. 1   Learn the types of projects being undertaken by organizations working in the area of community  
           development work 
CO. 2  Understand the procedure of  organizing and conducting need based development work 
CO. 3  Hands on  experience in the implementation of ongoing projects/programming  by NGO/CSRs or GOs 
CO 4   Learn writing of field notes and project report 
 

Uni

t 

No. 

 PRACTICALS  

 

BT 

Level 

CO PSO 

1 Visit NGO/CSR/Government organizations working for rural development 
1,2 CO 1 

PSO 1 

PSO 2 

2 Identify any one NGO/CSR/GO for placement/Internship 
2,4 CO 1 

PSO 3 
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3 Understand the types of projects undertaken by the organization, their 

implementation plan and contribute to their implementation strategy 
2,3,4 

CO 2 

CO 3 

PSO 3  

PSO 4 

 

4 

Report writing about the project plan, implementation and its outcome/ output 

5,6 

CO 1 

CO 2 

CO 3 

CO 4 

PSO 7 

                        EVALUATION    

 The students will have to prepare a report and submit to the department    

 A presentation has to be made after they return from internship    

 The students will be evaluated by incharge of the internship program on the 

basis of feedback received from placement organization 
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NAAC Accredited “A+”Grade 
Faculty of Family and Community Sciences 

The Maharaja Sayajirao University of Baroda 

Academic Year 2026-27 

Post Graduate Diploma in Development Management – Level 6 

Year I 
Report Writing for Development 

Projects 

 

Credits / Hours per week 
2 (1+1) / 3 hours/week 

Theory: 15 Hrs Practical: 30 Hrs 

Semester II 
Year of Introduction: 2019 

Year of Syllabus Revision: - 2026-27 
Maximum Marks / Grade O 

Mode of Transaction Lectures and Tutorials   

 

Course Outcome (CO)  

  CO 1 Understanding report writing techniques and their importance 

  CO 2 Learning about the preparation and steps involved in report writing 

  CO 3 Enhancing skills required for report writing and the process  

Unit 

No. 

Topic 

 

Contact 

Hours 

Weightage 

(%) 

BT 

Level 

CO PSO  (Emp)/ (Ent)/ 

(SD) 

(L)/ (N)/ 

(R)/ (G) 

(G), (ES), (HV) 

(PE) 

I Introduction to Report Writing for 

Development Projects 

a. Good reports and their value 

b. Types of reports 

b. Report writing techniques 

 

05 

 

10 

 

1,2 
 

1 

 

EMP, SD L,N, R,G G.HV,PE 
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II Pre- Preparation for Report 

Writing 

a. Relevant data required before 

writing the report 

b. Structuring the content: Subject 

matter, Establishing the context 

c. Understanding the requisites and 

requirements of the sponsoring 

agencies and organisations 

 

05 

 

15 

 

2,3 

 

2 

 

EMP, SD L,N, R,G G.HV,PE 

III Planning the Report 

a. Analysis of information to be 

presented in the report 

b. Designing the report 

c. Writing The Report 

i. Using consistent and effective 

format to present the report 

ii. Using titles, heading and 

subheading 

iii. Effective professional 

presentation techniques using: 

iv. Using illustrations in your report 

 

05 

 

25 

 

2,3,4 

 

2 

 

EMP, SD L,N, R,G G.HV,PE 

 Practicals 

a. Report writing Practicum for 

Development Project. 

30 

 

50 

 

 

2,3,4,5 

 

 

2, 3 

 

 
EMP, 

SD 
L,N, R,G G.HV,PE 
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b. Report writing Practicum for 

Development Programme of 

NGO/GO/CSR 

c. Analysing Reports for their values as 

Development Project Reports.    

 

 

 

 

  

REFERENCES 

1. Raman M. & Sharma S. ( 2004) Technical Communication-Principles and Practice, Oxford University  Press, New Delhi 

2. Madan P. ( 2017) Language proficiency in English , Agrawal  Publisher , Agra 

3. Lannon J. (2007), Technical Communication , Longman Publication  

4. Gerson, Sharon and Gerson, Steven (2005) Technical writing Process and product, Prentice Hall 

5. Trochim, W.M.K. (2003) Research Methods, Print Well Offset, New Delhi 

6. Gillham. B. (2005) Case Study Research Methods, Continuum, New York 

7. Torgerson. C. (2005) Systematic Reviews, Continuum, New York 

8. Gregory I. (2005) Ethics in Research, Continuum , New York 

9. Litosseliti L. (2005) Using Focus Groups in Research, Continuum, New York 

10. Best J.W., Khan, (1995) Research in Education, Prentice-Hall of India Private Limited, New Delhi 

11. Kothari C.R. (2010) Research Methodology Methods and Techniques, New Age International Publishers, New Delhi 
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NAAC Accredited “A+”Grade 
Faculty of Family and Community 
Sciences 

The Maharaja Sayajirao University of 
Baroda 

Academic Year 2026-27 

Post Graduate Diploma in Development Management – Level 6 

Year I 
Research Methods in 

Extension and 
Communication 

Credits / Hours per week 
4 (3+1) / 5 hours/week 

Theory: 30 Hrs Practical: 30 Hrs 

Semester II 
Year of Introduction: 2019 

Year of Syllabus Revision: 

2026-27 

Maximum Marks / Grade O 

Mode of Transaction Lectures and Tutorials   

Course Outcome (CO)  

 CO 1 Understanding the research methods specific to extension and communication 

CO 2  Learn about rapid and participatory rural appraisal methods of research.  

CO 3 Developing skills for designing measurement scales  

CO 4 Developing skills in research Reporting 

Uni

t 

No. 

Topic 

 

Contact 

Hours 

Weightage 

(%) 

BT 

Level 

CO PSO  (Emp)/ 

(Ent)/ 

(SD) 

(L)/ (N)/ 

(R)/ (G) 

(G), (ES), 

(HV) (PE) 

I Introduction of Research 

a. Meaning of Research 
b. Objectives & Significance of Research 
c. Research Approaches  
d. Research process 

10 20 
 

2 

 

1 
 

EMP, 

SD 
L,N, R,G G.HV,PE 

II Research Methodology 
a. Features of good research design 
b. Limitations of Research 

10 30 
 

2 

 

1,2,3 
 

EMP, 

SD 
L,N, R,G G.HV,PE 
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c. Methods of Research – Qualitative and 
Quantitative  

d. Techniques and tools of research 

e. Utilization of PRA methods in field studies 
f. Social and psychological scale preparation and 

its use 

III Data Analysis Techniques and interpretation 

of data 

a. Organizing and Coding Data  
b. Quantitative Data Analysis:  

i) Descriptive Statistics  
ii) Inferential Statistics  

c. Qualitative Data Analysis: Content Analysis 
d. Presenting Data:  

i) Tables  
ii) Graphs  
iii) Charts  
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IV Documentation  

a. Research Reporting 

b. Guidelines to write a research report  
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